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1. Introduction

1.1. Policies Incorporated into Affiliate Application and
Agreement. These Policies and Procedures (“Policies”), in
their present form and as amended at the sole discretion of
4LIFE RESEARCH KOREA CO., LTD. (hereafter “4Life” or the
“Company”), are incorporated into, and form an integral
part of, the 4Life Affiliate Application and Agreement
(hereafter “Affiliate Agreement”). Throughout these Policies,
when the term “Agreement” is used, it collectively refers to
the 4Life Affiliate Agreement, these Policies, and the Life
Rewards Plan. These documents are incorporated by
reference into the Affiliate Agreement (all in their
current form and as amended by 4Life). It is the
responsibility of each Affiliate to read, understand, adhere
to, and ensure that he or she is aware of and operating
under the most current version of these Policies. When
sponsoring a new Affiliate, it is the responsibility of the
sponsoring Affiliate to ensure that the applicant has access to
the most current version of these Policies prior to or at the
time the applicant executes the Affiliate Agreement.
Capitalized terms throughout these Polices are fully
defined at the end of these Policies, alphabetically under
“Glossary of Terms.”

1.2. Purpose of Policies. 4Life Affiliates are required to
comply with all the Terms and Conditions set forth in the
Agreement which 4Life may amend at its sole discretion from
time to time, as well as all federal and state laws governing
their 4Life business and their conduct. Because Affiliates may
be unfamiliar with many of these standards of practice, it is
very important that each Affiliate read and abide by the
Agreement. The information in these Policies should be
reviewed carefully. They explain and govern the relationship
between an Affiliate and the Company.

1.3. Changes to the Affiliate Agreement, Policies, Life
Rewards Plan and Product Price List. 4Life reserves the right to
amend the Agreement and the prices in its Product Price List
in its sole and absolute discretion. By signing the Affiliate
Agreement, an Affiliate agrees to abide by all amendments or
modifications that 4Life elects to make. Notification of
amendments shall appear in Official 4Life Materials. Price
changes are not subject to prior notice and shall be effective
upon publication in Official 4Life Materials, including but
not limited to, posting on 4life.com, email distribution,
publication in 4Life’s newsletter, product inserts, price sheets,
or any other commercially reasonable method. The
continuation of an Affiliate’s 4Life business or an Affiliate’s
acceptance of bonuses or commissions constitutes acceptance
of any and all amendments.
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1.4. Delays. 4Life shall not be responsible for delays and
failures in performance of its obligations when
performance is made commercially impractical due to
circumstances beyond its reasonable control. This
includes, without limitation, strikes, labor difficulties, riots,
war, fire, flood, death, pandemic, curtailment of a party’s
source of supply, or government decrees or orders.

1.5. Policies and Provisions Severable. If any provision of
the Agreement, in its current form or as may be amended, is
found to be invalid, or unenforceable for any reason, only
the invalid portion(s) of the provision shall be severed and
the remaining terms and provisions shall remain in full
force and effect and shall be construed as if such invalid, or
unenforceable provision never comprised a part of the
Agreement.

1.6. Titles Not Substantive. The titles and headings in
the Agreement are for reference purposes only, and do not
constitute, and shall not be construed as, substantive terms
of the Agreement.

1.7. Waiver. Neither party gives up its right to insist on
compliance with the Agreement and with the applicable
laws governing the conduct of a business. No failure of
either party to exercise any right or power under the
Agreement or to insist upon strict compliance by the other
party with any obligation or provision of the Agreement, and
no custom or practice of the parties at variance with the terms
of the Agreement, shall constitute a waiver of the party’s
right to demand exact compliance with the Agreement.
Waiver can be effectuated only in writing by an authorized
officer or representative of either party. A party’s waiver of
any particular breach by the other party shall not affect or
impair the party’s rights with respect to any subsequent
breach, nor shall it affect in any way the rights or obligations
of any other Affiliate, nor shall any delay or omission by a
party to exercise any right arising from a breach affect or
impair 4Life’s rights as to that or any subsequent breach.

The existence of any claim or cause of action by a party against
the other party shall not constitute a defense to the party’s
enforcement of any term or provision of the Agreement.

2. Becoming an Affiliate

2.1. Requirements to Become an Affiliate. To become an
Affiliate, each applicant must:
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. Be at least 19 years of age. Must not be a quasi-incompetent or
incompetent person;

. Submit a properly completed and signed Affiliate Agreement to
4Life. Foreigner must submit a copy of alien registration card.
The Company reserves the right to reject any applications for new
Affiliate Accounts and re-enrollment;

. For a co-applicant registration, submit a copy of the Family
Relations Certificate or other official document (issued within 6
months) confirming the marriage;

. Provide a personal e-mail address;

. National officials, local officials, educational officials and teachers
under the Private School Act cannot register.

2.2. New Affiliate Registration. To be a new Affiliate, must
submit properly completed and signed Affiliate Agreement
through direct visit or online. After signing up, he or she will
have a 4Life identification number. In order to remain
relationship with 4Life and continue to purchase 4Life
products, the original agreement must be submitted to the
company within thirty (30) days of registration. If the original
agreement is not submitted to the company, the registration is
terminated.

2.3. Affiliate Benefits. Once an Affiliate Agreement has
been accepted by 4Life, the benefits of the Life Rewards
Plan and the Affiliate Agreement are available to the new
Affiliate. These benefits include the right to:

. Purchase 4Life products at around 25% discount from the Retail
Price after 2" month of registration and excess of 100 LP;

. Sell 4Life products to Retail Customers, and profit from these
sales;

. Participate in the Life Rewards Plan (receive bonuses and
commissions, if eligible);

. Sponsor other individuals as Elite Customers or Affiliates and
thereby build a Marketing Organization and progress through
the Life Rewards Plan;

. Receive periodic 4Life literature and other 4Life communications;

. Subscribe to a MyShop account to facilitate the easiest online
enrollment and buying experience for his or her customers;

. Participate in 4Life-sponsored support service training, and
motivational and recognition functions upon payment of
appropriate charges, if applicable; and

. Participate in promotional and incentive contests and programs
sponsored by 4Life for its Affiliates.
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2.4. Affiliate Agreement Renewal. The term of this
Agreement is one year from the date of enrollment as an
Affiliate. In order to ensure that an Affiliate is following the
“spirit” as well as the “letter” of Company Policies and that the
Affiliate is operating his/her Affiliate Account in an ethical
manner consistent with the image and character of 4Life, all
renewals are subject to acceptance by the Company. Failure to
renew shall result in the cancellation of the Agreement.

3. Operating a 4Life Business

3.1. Marketing and Training Systems. Affiliates shall
describe the Life Rewards Plan as set forth in Official 4Life
Materials. Affiliates shall not offer the 4Life opportunity
through, or in combination with, any marketing or
training system, program, or method of marketing that is
inconsistent with Official 4Life Materials. Affiliates shall
not require, recommend or encourage other current or
prospective Retail Customers, Elite Customers or Affiliates to
execute any agreement or contract other than official 4Life
agreements and contracts in order to become an Affiliate.

Similarly, Affiliates shall not require or encourage other current
or prospective Retail Customers, Elite Customers or
Affiliates to make any purchase from, or payment to, any
individual or entity to participate in the Life Rewards Plan
other than those purchases or payments identified as
recommended or required in Official 4Life Materials.

3.2. Advertising. All Affiliates shall safeguard and
promote the good reputation of 4Life and its products.
The marketing and promotion of 4Life, the 4Life opportunity,
the Life Rewards Plan, and 4Life products shall be consistent
with the public interest, and must avoid all discourteous,
deceptive, misleading, unethical, or immoral conduct or
practices. 4Life specifically prohibits the use of mass unsolicited
telephone autodialing, faxing, email (“spam”), and “boiler-
room” telemarketing operations.

To promote both the products and the opportunity 4Life
offers, Affiliates must use only the sales aids and support
materials produced by 4Life or those which have been
submitted to 4Life and approved by the Company in writing.
Any changes to the material after written approval has been
issued shall require that the revised material be re-submitted
to 4Life and receive separate written approval before it can
be used. If an Affiliate submits material to 4Life for approval,
the request shall be deemed denied unless the Affiliate
receives specific written approval. Affiliates receiving written
approval for sales aids and support materials they produce
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may provide such materials to other Affiliates for use. 4Life
may revoke its authorization for use of Affiliate-produced
materials at its discretion, and Affiliates waive any and all
claims and causes of action against 4Life for such
revocation.

Online Advertising, Marketing, and Promotion

It is the Affiliate’s obligation to ensure his or her online
marketing activities comply with these Policies, are truthful,
are not deceptive and do not mislead potential Retail
Customers, Elite Customers, potential Affiliates, or Affiliates
in any way. Websites and web promotion activities (which
include, but are not limited to, Social Media sites) and
tactics that mislead or are deceptive, regardless of intent,
will not be allowed. This includes, but is not limited to,
spam linking (or blog spam), unethical, or misleading search
engine optimization (SEO) tactics, misleading click-through
ads (i.e. having the display URL of a pay-per-click campaign
appear to route to an official 4Life corporate site when it
goes elsewhere), unapproved banner ads, and unauthorized
press releases.

MyShop
The term MyShop refers to the MyShop account offered by

4Life. MyShop accounts facilitate the easiest online
enrollment and buying experience.

Because a MyShop website resides on the 4life.com domain,
4Life reserves the right to receive analytics and information
regarding the usage of that website.

By default, MyShop website URLs are www.4life.com/
<Affiliate’s 4Life ID #>. Upon approval from 4Life’s
Compliance Department, this default ID may be changed;
however, the change cannot:

a) Be confused with other portions of the 4Life corporate website;

b)  Confuse a reasonable person into thinking they have landed on a
4Life corporate page;

c) Be confused with any 4Life team name;

d) Contain words that imply product or income claims, or any
discourteous, misleading, or off-color language that distracts from
4Life’s image.

4Life reserves the right to approve all MyShop website
information.
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External Websites Approved by 4Life
The term External Website refers to an Affiliate’s own

personal website, or other web presence that is used for an
Affiliate’s 4Life business, but which is not hosted on 4Life’s
servers and has no official affiliation with 4Life. In addition
to traditional websites, a blog or website developed on a
blogging platform, that promotes 4Life products and/or the

4Life opportunity is considered an External Website. An
Affiliate is allowed to have an External Website to

personalize his or her 4Life business and promote the 4Life
opportunity, but said External Website must be approved by
4Life. If an Affiliate wishes to develop an External Website,

he/she must do so as follows:

a) Submit an executed External Website Sales Agreement to 4Life’s

Compliance Department at compliance@4life.com, and receive

4Life’s approval in advance of being available for public viewing;

b)  Submit the content of the External Website to 4Life for approval in
advance of being available for public viewing. 4Life reserves the
right to disapprove of any External Website, and the Affiliate waives

all claims against 4Life should such authorization be rescinded;

c) Adhere to the branding and image usage policies described in these

Policies;

d) Agree to modify the External Website to comply with current and

future Policies;

e) Agree to terminate the External Website upon Cancellation of the

Affiliate’s Affiliate Agreement.

External Website Content

The Affiliate is solely responsible and liable for his or her
own website content, messaging, claims, and information

and must ensure the External Website appropriately
represents and enhances the 4Life brand and adheres to

these Policies. Additionally, the website must not contain

popup ads or malicious code. Decisions and corrective
actions in this area are at 4Life’s sole discretion. The
Affiliate is solely responsible to ensure that no content

appears on his or her External Website that constitutes the
intellectual property of a third party. Should an action be

brought against 4Life for any content on an Affiliate’s

External Website, the Affiliate agrees to indemnify 4Life for
any loss, damage, settlement, judgment, or payment of any
kind that 4Life incurs as a result of such action. The Affiliate
further agrees to pay all of 4Life’s legal fees and expenses
associated with such action. The Affiliate agrees that 4Life
may deduct any sums from any amounts owed the Affiliate

as an offset against payments and expenses. If amounts
owed to the Affiliate are not sufficient to cover the

payments and expenses, the Affiliate agrees that he or she
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will make such payments to 4Life with funds from other
sources.

External Website Must Exclusively Promote 4Life

An Affiliate’s External Website must contain only content
and information that is exclusive to 4Life. An Affiliate may
not advertise other products or opportunities other than
4Life products and the 4Life opportunity.

External Website Termination

In the event of the Cancellation of an Affiliate’s Affiliate
Agreement, an Affiliate is required to remove its External
Website from public view within three days. An Affiliate’s
External Website may be transferred to another Affiliate,
subject to 4Life approval, on a case-by-case basis.

Team Websites

An Affiliate may use team websites for the purposes of
connecting, communicating, training, educating and sharing
best practices among team members.

Domain Names, Email Addresses, and Online Aliases

An Affiliate is not allowed to use or register for use “4Life”
or any of 4Life’s trademarks, product names, or any
derivatives, misspellings, or marks that are similar to or
which can reasonably be confused with the foregoing, for
any Internet domain name, email address, Social Media site,
blog site, or online handles or aliases. Additionally, an
Affiliate may not use or register domain names, email
addresses, Social Media addresses, web or Social Media
handles, or names and/or online aliases that could cause
confusion, be misleading or deceptive, or which may cause
individuals to believe or assume the website or
communication is from, or is the property of, 4Life.

4Life Hotlinks

When directing readers to the Affiliate’s External Website or
an Affiliate’s MyShop website, it must be evident to a
reasonable reader, from a combination of the link, and the
surrounding context, that the link will be routing to the site
of an Affiliate. Attempts to mislead web traffic into
believing they are going to a 4Life corporate site, when in
fact, they land at an Affiliate’s External Website or an
Affiliate’s MyShop website are not allowed. The
determination as to what is misleading or what constitutes

a reasonable reader will be at 4Life’s sole discretion.

An Affiliate’s External Website may not link to any other site
than a MyShop website. An Affiliate may place inbound links
to his or her External Website, but sites from which the
Affiliate links must not contain any violent, hateful,
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pornographic, or illegal content or any other content which
may damage 4Life’s reputation. Whether content is or may
be damaging to 4Life’s reputation shall be in the sole
discretion of 4Life.

Online Classifieds

An Affiliate may use online classifieds to list, sell or retail
specific 4Life products or product bundles. An Affiliate may
use online classifieds for prospecting, recruiting, sponsoring
and informing the public about the 4Life business. Within
the online classified text, the Affiliate must identify himself
or herself as a “4Life Independent Affiliate” and provide the
content for the classified message to 4Life in advance of use
for prior approval. If a link or URL is provided, it must link to
the Affiliate’s own MyShop website or the Affiliate’s
External Website. The link or URL may not be linked to the
MyShop of any other Affiliate.

Online Auction, Online Retailing and e-Commerce
Websites

An Affiliate may not list or sell 4Life products on online
auction websites (such as eBay, Auction), online retail
websites, or e-commerce websites (such as Amazon,
Coupang).Nor may an Affiliate knowingly sell 4Life products
to a third party, or otherwise assist a third party, who sells
4Life products on online auction websites, online retail
websites, or e-commerce websites.

Banner Advertising

An Affiliate may place banner ads on a third-party website
provided the Affiliate uses 4Life-approved templates and
images. All banner advertisements must link to the
Affiliate’s MyShop website or the Affiliate’s External
Website. An Affiliate may not use blind ads or web pages
that make product or income claims that are ultimately
associated with 4Life products or the 4Life business
opportunity. Banner advertisements may not be placed on
any website that contains any violent, hateful,
pornographic, or illegal content or any other content which
may damage 4Life’s reputation. Whether content is or may
be damaging to 4Life’s reputation shall be in the sole
discretion of 4Life.

Spam Linking

Spam Linking is defined as multiple consecutive submissions
of the same or similar content into blogs, wikis, guest
books, websites or other publicly accessible online
discussion boards or forums. An Affiliate may not engage in
spam linking. This includes blog spamming, blog comment
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spamming, and/or spamdexing. Any comments an Affiliate E20C0iZ2 AW ATHHA E2 TSt CH 3| Q0| £2 1,
makes on blogs, forums, guest books, etc., must be unidue, | g gy ware Sof 47l 13 S ARG RYY HLE FE
' HES A0|0{OF g L|Ct
Digital Media Submission (YouTube, iTunes, PhotoBucket, | C|X|¥ O|C|0] ZAE(QS5H, Ol0|EX, ZEH3I 5)
etc.)
An Affiliate may upload or publish any 4Life-related video, E 20| O JhX|QF YX|StD, E2I0|Z HHL|E|S 229
audio or photo content that the Affiliate develops.and 0|20f 7|O{B} DY, E2}O| T HHAIS =AM St 5|22 KFAIO]
creates as long as it aligns with 4Life values, contributes to U o ombed GiAL S8 AMK| SLE| A2
the greater good of the 4Life community, and is in WSt M=eh Zapo|= #E 3, 58, AL 2H=S
compliance with these Policies. An Affiliate must clearly HEESHALL AlAE = ASLICH 2l J@2 0l2{s CIX E
identify himself or herself as a “4Life Independent Affiliate” | ojC|o] TAE A| ZEIX XpA| L 2EIX A0 B 10]| X}AIO
in eac.h s.ubmlssmn in the c.o.ntent itself and in the content TRIO|T £ AFRAI OIS BB U OF ST BE KK
description tag and the Affiliate must comply with all
. . u] oS XA S
copyright and legal requirements. U EHN QAHS E4l0fF LT}
Sponsored Links / Pay-Per-Click Ads AZM Y3/ S22
Sponsored links or pay-per-click ads are acceptable. The AZN 2T EL S2g X8 s JHSSHL L 239
destination URL must be to either an Affiliate’s MyShop QAL 5]20| 0H0| & E 3]0 95 AAO|ER
website or to an Affiliate’s External Website. The display o174 SHLICH SLEHARO| SIZ=A QIAl 3190l DHOl4 o
URL must also be to either an Affiliate’s MyShop website or | &= ZE|OfOF SLITH ¢l fFa AA| 2| do| DOl & E=
to an Affiliate’s External Website and must not portray any | 3| 2| 2|2 Y AIO|EO|Of S0, AFX}7 ZEHO|=E 7| ¢
URL that could lead the user to assume he or she is being AO|EZ O|S3ICI0 XESIE 2 OHS L} = HEAl g
l;?;:azii:ﬁi Z%;p\?v;a\;e site or be inappropriate or I Q0| SR ESI AL QO] AK| 7} Ol AZAS
HAIBHM = oF & LIt
Social Media 2M0jC|of
Social Media may be used by an Affiliate to share 3|82 ZalO| =0 CHEH HEE 293517 Q8] A4 D|C|0E
information about 4Life. However, an Affiliate who elects to 0|23 £ QYA L|CH BF AM O|C|0{2 AFRSI7|2 MEHSH
use Social Media must adhere to these Policies in all o N 5 o
respects. 39S BE AL YA S E4oHof Bt
Affiliates may offer to sell 4Life products on Social Media 3|82 AM 0|C|0f AFO|EO|A ZE0|Z K ES Tofgt &
sites. To generate sales, a Social Media site must link only to OI&L|CH R|ZO| ML} S22 512 H A4 0|C|0 AFO|EL=
the Affiliate’s MyShop website or the Affiliate’s External 1 910| DHo|4 L 2lo| o S E o of
Website. Profiles that an Affiliate generates in any social oo OF0| & = 2| ROl 2| F HAO|EZ HAL|O{0f
community where 4Life is discussed or mentioned must LI CH 2| &I0] ZEI0|ZE A ESt= &8 HRLIE[O|AM W dot
clearly identify the Affiliate as a “4Life Independent T 2Io|t AAIS «Z 20| Z £ 2] AFAM 2T B hs| B of
Afflllate,. .and when an Affiliate p.ar’.uupates |r.1 those 513|210 Talsh H S LIE|of K0js BOo = HE
communities, he or she must avoid inappropriate
3 s o5 o iT —

conversations, comments, images, video, audio, Ozt 542, O|0|X|, A&, ¢, S8 T2 L= 7|EF g2
applications, or any other adult, profane, discriminatory, or | 2HIX DEXMO|HL} X}EH 0| AL} Mot ZHI X E 1| &ff of
vulgar content. The determination of what is inappropriate SHL|CH 2910] 2 ABI7L0) CH3t 2 S ZEjo|= CHE
is at 4Life’s sole discretion, and the offending Affiliate will

. L " . 20 0| & IEtst 3| /2 AA =X E &HAH EL|Ct 0|2t
be subject to disciplinary action. Banner ads and images Mo, OIS fldret 282 A IS & & ol
used on these sites must be current and must be approved | AtO|E O Al At83}= Hifl{ 109t O|0|X|= WX ALEE =
in advance by 4Life. If a link is provided, it must link to the Q= 740|0{OF 8}, 20| T 7} AtM & QI8H Z{0|0f OF BHL|C}
\F;\;)(:tt)lsr;tgeAfflllate s MyShop website or the Affiliate’s External 237} HIE s Zo0| 1 YL AASS 22 3|9l
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Affiliate Is Responsible for Postings S| 2lo| AA|Sof Cist xH
An Affiliate is personally responsible for his or her postings 5|92 Zalo|Z=QF BESIA XHAIO| 22 AA|IS 9 1 EH|
and a!l other 'o'nline activity that relates to 4Life. Therefore, DE 2310 SHE 0 Chsf ZHQIH O 2 M QlS Xof SHL|C}
even if an Affiliate does not own or operate a blog or Social ol o Co a0
Media site, if an Affiliate posts to any such site that relates MefA 2|20 22 AL 28 DICIOf AIO|EE £&F/ =
to 4Life or which can be traced to 4Life, the Affiliate is 2SR UL 2tr 5| YO0| Z2}O| =t A E|HLE Z2I0|Z 2
responsible for the posting. The Affiliate is also responsible AME A QI A A|SS T2 AIO|EO| 22l ZL T
for postings by others that appear on any blog or Social N " .
AlOf| Cish Qe 3| g UASL|CH 3| fe ETH 2010
Media site that the Affiliate owns, operates, or controls. ALALOf Tt 2 e [&OA S LT 2l !0l
27, 2% £ 2ot 22O A4 0|00 AIO|Eo| 22
AA 20| CHSi M= MY 2 Zh& LTt

Identification as a “4Life Independent Affiliate”
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An Affiliate must disclose his or her full name on all Social 3L D E AM OC|0 HAIS0| XtAo AEES ZIHstD
Media postings, and conspicuously identify himself or XpAIS «Za}0|Z £ 2 AFQIAF 2 DA|SOF SHLICH Qo2
herself as a “4Life Independent Affiliate.” Anonymous co o P ——
postings or use of an alias are prohibited. AMZEE ZE|AL 7HE S AH8Shs A2 SAIE L.
Sales and Enrollments from Social Media Sites AM O|C|0 AIO|EOj|AMo] TtDf & S &2
Online sales and/or enroliments may only be generated 20l oo Sl S EL QX 3|89 OF0| & L= S|AH 2018
from r.:m Affiliate’s MyShop website or an Affiliate’s External 5| 910| Q|5 AALO| E O MOt 7S S|}
Website.
Deceptive Postings 39 AHALO] AIA
Postings that are false, misleading, or deceptive are 5|9 L8 o= ArfatE 7|0tst= LB S AAlSt= AHE
prohlbl.ted. Th|§ mcludes', but is not I!mlted.to, false or SR|EILC} of 7|0 = EE}OIE AFQL 7|3 Zato|Z K= @
deceptive postings relating to the 4Life business olo| AlAbH it Ol X} =0 =1t 2 —
opportunity, 4Life products, and/or an Affiliate’s 2|2l CLE RS St HESHH ANE F2E
biographical information and credentials. 22l 82 ZE AAI=0| EE fL|Ct,
Use of Third-Party Intellectual Property H| 3 X} X| = xjAFH O] AR
If an Affiliate uses the trademarks, trade names, service 5|10 M 3 Xfo| ArE, AEY, MH|A O3, M EHA K| & X AR
rnarks, copyrlghts., or |nteII.e.ctuaI propertY of any third party SS AN ARSI A 3| Dafst X MAAAS
in any posting, it is the Affiliate’s responsibility to ensure Qs A Ol xR e AL © e EE fasolo o
that he or she has received the proper license to use such AEE = As NET MEHE ML MERE XSOIREE
intellectual property and pay the appropriate license fee. All | 25% Q0| J&L|CH 2E H| 3 At X|H Y AH2 K| 3 X9
thifrd-party intellectual propefrty must be properly At O 2 MESH Q&= ZH0|ojof &} 3| YL
referenced as the property of the third party, and the N Sy e

’ K| ER AL O] AQ K7} O KA AR I',;P,Ej NS A o
Affiliate must adhere to any restrictions and conditions that =7 TR H | A8 stof g2t A

S o

the owner of the intellectual property places on the use of AMO|L} =S etof B LT,
its property.
Respecting Privacy Arigol =5
An Affiliate must always respect the privacy of others in 3|22 HAI SO A SAEFQIO| APMELS Z= =) Of ShL|C}
postings. An Affllla.te rn.ust not engage in gossip or'a'dvance 3|912 JHOI BAb ZT ALEO| ChSH ARO|L} BHOIE|X| &
rumors about any individual, company, or competitive L
products. A& 0| 2HO{BH A = OFE LIt
Professionalism HEN
An Affiliate must ensure that his or her postings are truthful | 3|12 X}AIQ] AIA|S0| FA LT Metst Lot A
and accurate. This requires that the Affiliate fact-check all HXS|OF SHL|CH 0|2 93]l 3|2 2310l0| 22| R E
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material posted online. The Affiliate should also carefully
check postings for spelling, punctuation, and grammatical
errors. Use of offensive language is prohibited.

Prohibited Postings

An Affiliate may not make any postings, or link to any
postings or other material that are:

a)  Sexually explicit, obscene, or pornographic;

b)  Offensive, profane, hateful, threatening, harmful, defamatory,
libelous, harassing, or discriminatory (whether based on race,
ethnicity, creed, religion, gender, sexual orientation, physical
disability, or otherwise);

c) Graphically violent, including any violent video game images;

d) Solicitous of any unlawful behavior;
e) Engaged in personal attacks on any individual, group, or entity;

f) In violation of any intellectual property rights of the Company or
any third party.

Responding to Negative Posts

An Affiliate is prohibited from conversing with others who

place a negative post against them, other Affiliates, or 4Life.

The Affiliate should report negative posts to 4Life’s
Compliance Department at compliance@4life.com.
Responding to such negative posts often simply fuels a
discussion with people carrying a grudge who do not hold
themselves to the same high standards as 4Life, and
therefore damages the reputation and goodwill of 4Life.

Social Media Sites with Website-like Features

Because some Social Media sites are particularly robust, the
distinction between a Social Media site and a website may
not be clear-cut. 4Life therefore reserves the sole and
exclusive right to classify certain Social Media sites as
websites and require that an Affiliate’s use, or desire to use,
such sites adheres to the Policies relating to External
Websites.

Promotion of Other Direct Selling Businesses Through
Social Media

In addition to meeting all other requirements specified in
these Policies, should an Affiliate utilize any form of Social
Media, including but not limited to Facebook, Instagram,
Twitter, LinkedIn, YouTube, or Pinterest, the Affiliate agrees
to each of the following:

a) To generate sales and/or enroll an Affiliate, a Social Media site
must link only to the Affiliate’s MyShop website or the Affiliate’s
External Website.

a)

b)

c)

d)

e)
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b)  Other than Pinterest and similar Social Media sites, any Social
Media site that is directly or indirectly operated or controlled by
an Affiliate that is used to discuss or promote 4Life products or the
4Life business opportunity may not link to any website, Social
Media site, or site of any other nature, other than the Affiliate’s
MyShop website or the Affiliate’s External Website.

c) During the term of this Agreement and for a period of twelve (12)
calendar months thereafter, an Affiliate may not use any Social
Media site on which he or she discusses or promotes, or has
discussed or promoted, the 4Life business opportunity or 4Life
products to directly or indirectly solicit 4Life Affiliates for another
direct selling or network marketing program (collectively, “direct
selling”). In furtherance of this provision, an Affiliate shall not take
any action that may reasonably be foreseen to result in drawing an
inquiry from other Affiliates relating to the Affiliate’s other direct
selling business activities. Violation of this provision shall
constitute a violation of the Non-Solicitation Policy in Section 3.18.

d) If an Affiliate creates a business profile page on any Social Media
site that promotes or relates to 4Life, its products, or opportunity,
the business profile page must relate exclusively to the Affiliate’s
4Life business and 4Life products. If the Affiliate’s 4Life business is
cancelled for any reason, or if the Affiliate becomes inactive, the
Affiliate must deactivate the business profile page.

3.3. Participation in 4Life Corporate Marketing Efforts.
4Life encourages Affiliate participation in the Company’s
marketing efforts, and Affiliates may submit their marketing
ideas to the Company. Likewise, Affiliates are encouraged
to participate in all Company-sponsored telephone calls to
interact and share ideas with Company leadership as well as
other Affiliates. All submissions to the Company, including
those coming by way of verbal participation in Company-
sponsored telephone calls, become the property of 4Life.

All Company-sponsored telephone calls and all other
marketing materials are copyrighted material owned by 4Life
and are intended for Affiliates’ individual use. Any
rebroadcast, reproduction, or distribution of this
copyrighted material for purposes other than building a 4Life
business without the express written consent of 4Life is
prohibited.

3.4. Telemarketing Techniques. An Affiliate must not
engage in telemarketing in the operation of his or her
businesses. The term “telemarketing” means the placing of
one or more telephone calls to an individual or entity to
induce the purchase of a 4Life product, or to recruit them
for the 4Life opportunity. “Cold calls" made to prospective
Elite Customers that promote either 4Life products or the
4Life business opportunity constitute telemarketing and are
prohibited. However, a telephone call(s) placed to a
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prospective Elite Customer (a "prospect") is permissible
under the following situations:

a) If the Affiliate has an established business relationship with
the prospect. An “established business relationship” is a
relationship between an Affiliate and a prospect based on the
prospect’s purchase, rental, or lease of goods or services from
the Affiliate, or a financial transaction between the prospect
and the Affiliate, within the eighteen (18) months immediately
preceding the date of a telephone call to induce the prospect's
purchase of a product.

b) If the prospect has made a personal inquiry or application
regarding a product offered by the Affiliate, within the three
(3) months immediately preceding the date of such a call.

c) If the Affiliate receives written and signed permission from the
prospect authorizing the Affiliate to call. The authorization
must specify the telephone number(s) which the Affiliate is
authorized to call.

d)  An Affiliate may call family members, personal friends, and
acquaintances. An “acquaintance” is someone with whom an
Affiliate has at least a recent first-hand relationship within the
preceding three (3) months. Bear in mind, however, that if the
Affiliate engages in “card collecting” with everyone he or she
meets and subsequently calls them, the FTC may consider this
a form of telemarketing that is not subject to this exemption.
Thus, if an Affiliate engages in calling “acquaintances,” he or
she must make such calls on an occasional basis only and not
make this a routine practice.

e)  An Affiliate shall not use automatic telephone dialing systems
or software relative to the operation of his or her 4Life
business.

f) An Affiliate shall not place or initiate any outbound telephone
call to any person that delivers any pre-recorded message (a
"robocall") regarding or relating to the 4Life products or the
business opportunity.

3.5. Trademarks and Copyrights. The name of 4Life and
other names as may be adopted by 4Life are proprietary
trade names, trademarks, and service marks. As such,
these marks are of great value to 4Life and are supplied to
Affiliates for their use, only in an expressly authorized
manner. Affiliates must include the language noted below in
any materials wherein they use 4Life’s intellectual property
in connection with marketing 4Life products or the 4Life
business opportunity:

Affiliate’s Name

4Life® Independent Affiliate

Affiliates may list themselves as a “4Life Independent
Affiliate” in the white or yellow pages of the telephone
directory under their own name. No Affiliate may place
telephone directory display ads using 4Life’s name or logo.
Affiliates may not answer the telephone by saying “4Life,”
“4Life Research,” or in any other manner that would lead
the caller to believe that he or she has reached 4Life’s
Corporate Office. Without specific approval of 4Life,
Affiliates may not use “4Life,” “4Life Research,” or any other
trademark owned by Company in any other manner in URLs
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that would lead a consumer to believe that the URL is a 4Life
website. Affiliates may not produce for sale, or any other
purpose, any recorded Company events and speeches
without written permission from 4Life; nor may Affiliates
reproduce for sale or for personal use any recording of
Company-produced audio or video tape presentations.

In accordance with an Affiliate’s strict adherence to the
foregoing instruction on the use of 4Life trademarks, 4Life
grants to each Affiliate, so adhering, a nonexclusive license to
use said marks. Said license may be revoked at any time at the
discretion of 4Life and will be automatically revoked upon an
Affiliate’s Cancellation or termination.

3.6. Media and Media Inquiries. Affiliates must not
attempt to respond to media inquiries regarding 4Life, its
products, or their independent 4Life business. All inquiries by
any type of media must be immediately referred to 4Life’s
Corporate Office.

3.7. [Intentionally Omitted]

3.8. Changes to the 4Life Business. An Affiliate must
immediately notify 4Life of all changes to the information
contained on his or her Affiliate Agreement. Affiliates may
modify their existing Affiliate Agreement by submitting a
written request, a properly executed Affiliate Agreement,
and appropriate supporting documentation. Changes to the
4Life Business may be communicated to 4Life through 4Life’s
Customer Service Department by phone or email at
customerservice@4life.com.

3.9. Addition and Removal of Co-Applicants. Only spouse is
allowed to be a co-applicant. When adding a co-applicant to
an existing 4Life business, the Company requires a properly
completed written request which is included birth date and
signature of both with the original family certificate and a
copy of the ID card. When removing a co-applicant from
an existing 4Life business, the Company requires a
properly completed written and notarized request from
the co-applicant. Documents relating to adding or
removing a co-applicant may be submitted to 4Life
through 4Life’s Customer Service Department by mail, fax,
or email at customerservice@4life.com.

Adding co-applicant should not have agreement record with
the Company, and if there is a registered history, he or she
can apply agreement after observing the period of
inactivity.

4Life may, at its discretion, require notarized documents
before implementing any changes to a 4Life business.
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Please allow thirty (30) days after the receipt of the request by
4Life for processing.

3.10. Management of Affiliate Account. In the event a
decision needs to be made regarding the management of
an Affiliate Account, 4Life will defer to the management
decisions of their mutual consent. In the event that they
cannot reach agreement regarding the management of the
Affiliate Account, 4Life will defer management decisions to
the individual noted as “Applicant” on the Affiliate
Agreement.

3.11.  Change of Sponsor. The transfer of a 4Life business
from one Sponsor to another is rarely permitted.
Requests for change of sponsorship must be submitted

in writing to 4Life’s Corporate Office and must include the
reason for the transfer. Transfers are generally only
considered in one of the following three (3) circumstances:

. If an error occurs at the time of enrollment, the form
designated by the Company will be submitted within 10 days
from the date of enrollment, and changes can be made
through identification of interested members.

. In cases involving fraudulent inducement or unethical
sponsoring, an Affiliate may request that he or she be
transferred to another organization with his or her entire
Marketing Organization intact. All requests for transfer alleging
fraudulent enrollment practices shall be evaluated on a case by
case basis and must be submitted to the Company in writing
within sixty (60) days from the enrollment date. The request
must include a detailed description of why the Affiliate believes his
or her enrollment was fraudulently induced.

. Although rarely approved, the Affiliate seeking to transfer
submits a properly completed and fully executed Sponsorship
Transfer Request Form which includes the written approval
of all parties whose income will or may be affected by the transfer.
Photocopied or facsimile signatures are not acceptable. All
Affiliate signatures must be notarized. Transferring Affiliates must
allow thirty (30) days after the receipt of the Sponsorship
Transfer Request Form by 4Life for processing and verifying
change requests. A transferring Affiliate’s Downline shall remain in
the original genealogy and shall not be moved with the
transferring Affiliate; however, 4Life reserves the right to make
Downline genealogy changes at its discretion for reasonable
business purposes.

Waiver of Claims. In cases wherein the appropriate
sponsorship change procedures have not been followed, and a
Downline organization has been developed under a different
Affiliate for any reason, 4Life reserves the sole and exclusive
right to determine the final disposition of the Downline
organization. Resolving conflicts over the proper placement of
a Downline that have developed under an organization that
has improperly switched Sponsors is often extremely difficult.
Therefore, THE AFFILIATE WAIVES ANY AND ALL CLAIMS
AGAINST 4LIFE, ITS OFFICERS, DIRECTORS, OWNERS,
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EMPLOYEES, AND AGENTS THAT RELATE TO OR ARISE FROM
4LIFE’S DECISION REGARDING THE DISPOSITION OF ANY
DOWNLINE ORGANIZATION THAT DEVELOPS BELOW AN
ORGANIZATION THAT HAS IMPROPERLY CHANGED LINES OF
SPONSORSHIP.

3.12.  Cancellation and Re-Application. An Affiliate with a
high rank of Diamond Elite or lower, may change Marketing
Organizations by voluntarily canceling his or her 4Life
business in accordance with Section 10.4 of these Policies
and remaining inactive (i.e., no purchases of 4Life products
for resale, no sales of 4Life products, no sponsoring, no
attendance at any 4Life functions, participation in any
other form of affiliate activity, or operation of any other
4Life business) for six (6) full calendar months. Following the
six-month period of inactivity, the former Affiliate may
reenroll as a Elite Customer under a new Sponsor.

An Affiliate with a high rank of Presidential or higher may
change Marketing Organizations by voluntarily canceling his or
her 4Life business in accordance with Section 10.4 of these
Policies and remaining inactive (i.e., no purchases of 4Life
products for resale, no sales of 4Life products, no sponsoring,
no attendance at any 4Life functions, participation in any other
form of affiliate activity, or operation of any other 4Life
business) for twelve (12) full calendar months. Following the
twelve-month period of inactivity, the former Affiliate may
reenroll as a Elite Customer under a new Sponsor.

An Affiliate who does not have business activities such as
placing orders or enrolling new Affiliates within 60 days of
signing up are classified as “Inactive Affiliate” and the
agreement would be automatically terminated.

Any change in sponsorship in accordance with this Policy at
any rank is limited to one time in the Affiliate’s life. 4Life
will not accept an Affiliate Agreement for an Affiliate
wishing to change sponsors beyond the first sponsor change
made in accordance with this Policy.

3.13. Indemnification for Unauthorized Claims and Actions.
An Affiliate is fully responsible for all of his or her verbal
and/or written statements made regarding 4Life products
and the Life Rewards Plan which are not expressly contained
in Official 4Life Materials. Affiliates agree to indemnify 4Life
and hold it harmless from any and all liability including
judgments, civil penalties, refunds, attorney fees, court costs
or lost business incurred by 4Life as a result of the Affiliate’s
unauthorized representations or actions. This provision
shall survive the Cancellation of an Affiliate’s Affiliate
Agreement.
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3.14.  Product Claims. No claims as to any products 3.14. M|E 210, 3|2 Z2t0o|Z oA M&St= =0 Cf sl
offfatjed b-y 4life may be mad.e except thc.).se contained in S|ALO| 2AI X} 2 Q|0 O3 AT 3t & QA L|CH E3|
Official 4Life Materials. In particular, no Affiliate may make any _ x50 O _

i s = 5 S| rc =
claim that 4Life products are useful in the cure, treatment, ZEfO|Z XS0 ot B2l X2, MA|, DT 2rat =
diagnosis, mitigation or prevention of any diseases. Such ool F83tCte FEE2 & 4= YIS LICL Ol 2ot FH2 9=
stfa;tlements can be Eerceived ali medical or drug cIairfns. l;lo CE= O[Ok BHO| 2 OIAIEl £ QIAL|C} 3|9 Z0| T H|ZO0|
Affiliate may use photos or other representations of 4Life x| S+ +

S . . #Ho| X| &, MX|, RIC 23} £ = o2 o FE25iCt= =22
products that make implied claims that 4Life products are =32l A=, M, &l olgal 783t FES
. . . are . O|l&Hl I it I |- o k=2 Sk A

useful in the cure, treatment, diagnosis, mitigation or fIo Z2to|= N Fo| ARl EE= J|Et BH S ALY
prevention of any diseases. oi&L|C},
3.15.  Income Claims. In their enthusiasm to enroll 3.15. =0 &5t MM, I Q2 E HAHHE SEA7|B=
prosp?ctlve Elite Customers, some Afflllate§ are . ooz I8l YE Y Mz Y ESLA oA Ele] 1Lt
occasionally tempted to make income claims or earnings bl 3 © | O[5 i O 2 A0S M BEL 0o
representations to demonstrate the inherent power of HAEE E0F7| ot oz =S MESlE = RES
network marketing. These income claims or earnings 2 LCH Ol 2|3 =o| M2 20| = AEtYUQ| 371 HE Y
representations may be in the form of lifestyle claims 2 QIAL|CH (0]7|0f = B3} e RtEXt, 7 =S =53t
(|nclud|.ng photos or other r.epresenta-tlons that include AVEl = J|Efo] ESl S0| mEHE LI, 8L}, Al 8lelol
expensive homes, automobiles, vacations, and/or
Sl o
money). This is counterproductive because new Affiliates | 21f7F ChE A Dt B[ 510} S 25| A AL WEX| o @
may become disappointed very quickly if their results are not | O wa| AQtst 4= Q17| 20| O|Het EHE
as exjcensive or as rap'id as the results. ot'hers have achit.eve.d. H| A ARSI OF L|C}. S| Ab= Z2p0| o 201 RHX{ & of Chal O
At 4Life, we firmly believe that the 4Life income potential is AFEEO| A E EX| YOt & £ QS M2 =82S
great enough to be highly attractive, without reporting the EERE | BEete &5 UAS S Eiad
earnings of others. oMozt 24 21 A& L
While Affiliates may believe it beneficial to provide copies of 2C Ol HI{A B ZEE 298} AL} A}Al EE= EFQIo] 2012
checks or bonus reports, or to disclose the earnings of TNt 240] SOIBICHT MZEsE & QO Lt 3B
themselves or others, such approaches have legal b Ot S R s T Slof ol 5 A o
consequences that can negatively impact 4Life as well as the HoES BoM R7chks MBS #el0f 2 20| OfL &
Affiliate making the claim unless appropriate disclosures DAL B oA 2EH e FeS 0|E = JASLLCHL B A2
required by law are also made contemporaneously with the x| 2| E HAE|HO|H Z2t0| = AFY 7|3] tE= 2o =
income claim or earnings representation. Because Affiliates = " -~ e m ey
> 2|9 ZalS HA|SIAHLE =o|E M) 20 7|52 TSl
may not have the data necessary to comply with the legal 1% =SS KA e 2 7lelE I
- O R AL L I S = k=1
requirements for making income claims, an Affiliate, when S EH 2Us F4oleH Bt ES N1 /UK B3
presenting or discussing the 4Life business opportunity or QOO Z LA US L +U FHEEZZ0|T AU
the Life ngards PIan'toaT prospe'ctlve Ellte'Customfar, may | mjjgt 2 giaLIc (0|0 HI{A B OA ERLAO
not make income projections or income claims or disclose TS LICH ) = 0| X| o EIlo| I AS TAIZ A TAIA|T
o 4L —_ = =
his or her 4Life income (including the showing of checks, EZZEUCH) SHOIX 2| Z2f0]|Z £5 ZAIS FaloHA|7|
bonus reports, copies of checks or bank statements). HFEF L T}
Affiliates are encouraged to review the 4Life Income
Disclosure Statement on 4life.com.
3.16. Commercial Outlets. 4Life strongly encourages the 3.16. A0S E3H M| Z Ttof, Z2f0|Z=CHHFES £l
retailing and selling of |t.s products through person to p.erson ADNTONE M3 URSD YL LICH MHafA Z2H0|Z §ES
contact. Therefore, 4Life products may not be sold in 17 P oa | sto| = o
[=1 o = T k=)
department stores, chain or franchised retail outlets, Hotd, M QIE, ZHXO|= OF 23!, i <ol ™, it 2 2047
mass merchandising outlets, or any retail location with two | SO|A TrOjE 4 Q& L|CH DO SIEHELE SAtE LB
thousand (2,000) square feet pr more of retail' §pace. 30| AL ATZD AT M HZS TO|SH= 0| A0
However, thg Company recognizes that sc?me Affiliates may £20| 2 £ oCs M2 olX|5T Y& LICH 3|2 JHol
find that selling products from small retail outlets may be
. . s . o it 1T ITOo 1 . o
beneficial. Affiliates must request written consent from the | 72 &2 20FO M Z2t0|Z XF S EHOHSH| ?{oH
Company in order to sell 4Life products in small,
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individually owned retail outlets, and 4Life retains the B|AtO| M & 012 HHolof 30, S| At S| 25X ¥

dlscrc.etlon to_ re;trlct its products from being sold in any retail ADHROIA O] R = THOf 2X|Off CHSH K 22
location which it does not deem acceptable.

3.17.  Trade Shows, Expositions, and Other Sales Forums. 3.17. 29 dtatg| utats] 9 J|EF oo 23, 3|2 29
Affiliates may display and/or sell 4Life products at trade Hh2ts| O RIS EF2ES| oAl AP0 T M ES FA| U mOjst &
shows and professional expositions. Affiliates may not o1~ oo = s ololnl = .
display and/or sell 4Life products at swap meets, garage RS UL 282 2 A2 AT MBS 2UBI0l SR =
sales, flea markets or farmer’s markets without the prior HEAY S2 Sl Z20|Z HES MA| X Hojeg =
wr(ijt}cen co”nsel:ct oftf:je Company. Affiliates may not(dispr:ay Q& LICH 3| 2S QIE Y A AFO|E(0f. O|H|0], @ M), 229l
and/or sell 4Life products on internet auction sites (such as ° ° —

eBay, Auction), online retail websites, or e-commerce 204 BAFOIE, BXb& e AAIOLE(Of: OfOFE, T8) SO
websites (such as Amazon, Coupang). Affiliates may sell E0|Z HES TA| U HojE = lsLCH 3 d2 3.2 R
4life products on their External Website, but only in 5.2 0| [} £9019| Q|2 YAO|EO|AM Z2H0|Z HES
accordance with Policies 3.2 and 5.2. mofst & QA Lo}

2 S HE/I oA E

free to participate in other multilevel or network marketing AP 7| 8|0 XFS2 A A ojat 2 A L|CH TB{LE 2 A 2|7t
. . P = AN H . =
business ventures or marketing opportunities. However,

3.18.  Conflicts of Interest / Non-solicitation. Affiliates are 3.18. O|sfjAt= / S oldlQ| 2X|. 3|¥e Ct
o

=
. . . ol H ok B =3 2 E0 3|22 3| e ol

during the term of this Agreement, and for a period of L ALK 2 1271 S 2 A2 CHE 2| E= A2 E
twelve (12) calendar months thereafter, Affiliates shall not | 7HAEME Ef U3 Y3 OtA & A0 2R~ & LICH
rec:uilt otr|1er Affiliatelj or Eklite Cu;tomers into any other y HEQIA O ES 2HHoZ X3} U OIS E3|
multilevel or network marketing business. Because networ A o ~ .

L . HE| D2 RO FX|of CHet X| 2| & Heh2 gl&LICh
marketing is often conducted over the telephone and via Tl AR SO thet xl2/= A stEHn

. .. . O 11 iT a1 o35 L
the Internet through networks of individuals spanning A 2 8M2 Zef0|Z7t SHN 22 MY S ot Rle
internationally, any narrow geographic limitation on the DE ZJt0| HEL|C} “BX"0|2t=e 80=3|Q E= dE| E
scope ofthis non—solicita'tion Policy would render it ' HAED 7} CHE Y EQA OMA & X Ttof 7|3|0) S2 ==
ineffective. Therefore, this Policy shall apply to all countries KO{SC2 AMEOS JMEMOos L X3 K2 £
where 4Life is officially open for business. The term SOotES HERNCR, HHRoR, ZE M 3 XS S
“recruit” means actual or attempted solicitation, G2 0/X|7| ol MH EE AEE 2E R0, S5, 4
enrollment, encouragement, or effort to influence in any e 28 oot
way, either directly, indirectly, or through a third party, an
Affiliate or Elite Customer to enroll or participate in
another multilevel marketing, network marketing, or direct
sales opportunity.
Affiliates may not display 4Life products with any other 3|92 HEI0|T HES CHE AMZa sHH MA|E 2= Q&L C}
non-l.lLlfe products. If operat.lng frgm a physical retail JHOl AOjEO|LL Q|2 UAIO|EE 2Tt AL, Z2lo|=
location or an External Website, 4Life products must be =0 b T 5 oo
displayed separately from non-4Life products. Affiliates ME2 BEA G S5 22l AE[OfoF U TH 2 &2
may not offer the 4Life business opportunity or products to | &% 12, W2|E HAEHM E= 3| {07 Z2t0o|= 29|
prospective or existing Elite Customers or Affiliates in T2 7|3, AHED SN ZEO|Z ARV U HELS
conjunction with any non-4Life program, opportunity or 1| 0|glo|L}
— — o

product. Affiliates may not offer any non-4Life
opportunity or products at any 4Life-related meeting, MOJLEOI A EHE A
seminar, or convention.

3.19.  Trade Secret Information. All Downline Activity 3.19. YU HA ME DELCILEIQ &5 E0A U o 7|0
Reports and the |n.fc?rmat|on contalned. thereln,. and TE ME 3|90 0j0|& WO I AN HetE A TS
genealogy and activity data and other information o o
contained in an Affiliate’s MyShop website back office OlE 37 =

Affiliate’s MyShop website back office, shall be

ol of
(Downline Activity Reports and data contained in an HALO
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collectively referred to as “Downline Activity Reports”), HZ MHEQL|CH CFR2t0l &5 HE ML= 3|2 XpAIo] AFY
are confidential and constitute proprietary business trade . ~
. ) [1e Propristary business mrac WA QI8 T IHR| SH o2 B o)A MEBE 0, ol T
secrets information belonging to 4Life. Downline Activity o 25t 7| T2 A2 LT 5l2le Cheatol 5 9=
Reports are provided to Affiliates in strictest confidenceand | 2% 7122 g ICh 2l 2e theetel 2SS
are made available to Affiliates for the sole purpose of H2|stn, 37|18 F03tH, uFst=0 Ct22tel g5
assisting Affiliates in working with their respective Marketing | & 1 A2 238}0F SHL|C} 7|2 X U H|Z {0 EO|8}X|
Organizations in the development of their 4Life business. -
> ) . o Oathﬁo §A5ESE°|2FEE1A§X—T‘—6‘XOgﬁLE.
Affiliates should use their Downline Activity Reports to BE 87 SAE LrEete 23 18 MSeHX| st
. . . . - 5|2 AADR SO L2 AlE =3 ol o =0
manage, motivate, and train their Downline Affiliates. The ojof et 2| f2 AA2 2 LHE AEL MR, 28, 7|2 52
Affiliate and 4Life agree that, but for this agreement of M 2ZEE @ YUS 2o Cr2 10 242 HQ E SfAM = OHE L L},
confidentiality and nondisclosure, 4Life will not provide
Downline Activity Reports to an Affiliate. Accordingly, an
Affiliate shall not, on his or her own behalf, or on behalf of
any other person, partnership, association, corporation,
limited liability company, or other entity:
. Directly or indirectly disclose any information contained in any . CI2etel st HE A 22 M 3 XHo|A X =2
Downline Activity Report to any third party; 7 x o2 TSt B
TES= =) = oTl,
. Use the information in any Downline Activity Report to compete . CIRatQl B 2 A Q| HEE AR SI0] 3| At AR SH=
with 4Life; o
Hel;
e Use aterminated Affiliate’s information to re-enroll without the o HUOIZEE A XEE HAXQ 50|90 M SE5t=
express consent of the terminated Affiliate; N o
oiofl o] 83t= A%
. Use the information in a Downline Activity Report for any . CIREI0 2 HME R}AIQ| ZEI0| = AIY = H 0]2|9|
urpose other than promoting his or her 4Life business; i N
Pare prometine SHo2 AgYHE BY;
e Use the information in any Downline Activity Report to recruit or ° CIRatQl S HAQ| 3| L= A E HAHH HEE
solicit any Affiliate or Elite Customer of 4Life listed on any = _
2 |4 EQ E| FE=N=IF =PI o Bl
Downline Activity Report for another network marketing program, CHE HEHI 0T Z22-S flo) 2ESHALE B Rot=
or in any manner attempt to influence or induce any Affiliate WO L= 35| 20|L HE|E HAHHO|A O{H Aoz =
Z[::‘te Customer of 4Life, to alter their business relationship with QEFS =L} S EB10] | AFQIO| B A 7} Il g £ & Bl =
' DEAL;
. Use or disclose to any person, partnership, association, . CheElol g5 Mo HEE EIQ TE, H3|, 7| Y
corporation, or other entity any information contained in any e c N N
= Z = 40|
Downline Activity Report; = 7|BF B0 S0t AR
Upon demand by the Company, any current or former S|Atel @ 710 et S| FE= O 3|22
Affiliate will:
. Return or destroy the original and all copies of Downline . CIRE}0l Shs BN A O] Y21} D E AHE S 3| A0
Activity Reports to the Company; HiShSEA L ot 7| gk L
[y ) = ’
. Permanently delete any database or electronic list of . Cteatol ShE B MO A TSl 3= H 0| o|A E=
inf i i f D line Activity R ;
information derived from any Downline Activity Report; A HE 222 o7 AR S T
. Permanently delete any database or list of information compiled . Ct2 3|l glaty M £ ooy sh= 0t 2510 3| 20|
or developed by the Affiliate relating to the contact information o X . = o
ol = XMy BRSO
or sales activity of other Affiliates. HESHALL LS 2 HIOJHH|0|~ £= 8 552 7
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file with 4Life, or who has had such an agreement within
the preceding six (6) calendar months if Diamond Elite
rank or below, or twelve (12) calendar months if
Presidential rank or above, or sixty (60) days if new
Affiliate without any activity anywhere in the tree. The
use of a spouse’s or relative’s name, trade names, DBAs,
assumed names, corporations, limited liability companies,
partnerships, trusts, Federal Tax Identification Numbers,
fictitious identification numbers, or any other artifice to
circumvent this Policy is prohibited.

3.21. Errors or Questions. If an Affiliate has questions
about or believes any errors have been made regarding
commissions, bonuses, Downline Activity Reports, or charges,
the Affiliate must notify 4Life within sixty (60) days of the
date of the purported error or incident in question. 4Life
will not be responsible for any errors, omissions, or
problems not reported within sixty (60) days.

3.22. Excess Inventory Purchases Prohibited. Affiliates are
not required to carry inventory of products or sales aids.
Affiliates who carry reasonable levels of products or sales
aids may find making retail sales and building a Marketing
Organization somewhat easier because of the decreased
response time in fulfilling Retail Customer orders. Each
Affiliate must make his or her own decision with regard to
these matters. To ensure that Affiliates are not encumbered
with excess inventory that they are unable to sell, such
inventory may be returned to 4Life upon the Affiliate’s
Cancellation or termination pursuant to the “Return of
Inventory and Sales Aids by Affiliates” section of these
Policies.

4Life prohibits the purchase of products in unreasonable
amounts solely for the purpose of qualifying for
commissions, bonuses or advancement in the Life Rewards
Plan. Affiliates may not purchase more inventory than they
can reasonably resell or consume in a month, nor may they
encourage others to do so.

3.23. Right of Publicity. Affiliates authorize 4Life to use their
name, photograph, video and/or audio recording, personal
story, testimonial, likeness, and/or any personal material in

the Company’s advertising and/or promotional materials and
waive all claims for remuneration for such use.

3.24.  Governmental Approval or Endorsement. Federal and
state regulatory agencies and/or officials do not approve or
endorse any direct selling or network marketing company
programs or products. Therefore, Affiliates shall not
represent or imply that 4Life, the Life Rewards Plan or
products have been approved, endorsed, or otherwise
sanctioned by any government agency.
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3.25. Income Taxes. Each Affiliate is responsible for
paying local, state, and federal taxes on any income
generated as an Affiliate.

3.26. Independent Affiliate Status. Affiliates are
independent contractors and are not purchasers of a
franchise or a business opportunity. The Agreement
between 4Life and its Affiliates does not create an
employer/employee relationship, agency, partnership, or
joint venture between the Company and the Affiliate. An
Affiliate shall not be treated as an employee for his or her
services or for Federal or State tax purposes. All Affiliates are
responsible for paying local, state, and federal taxes due from
all compensation earned as an Affiliate of the Company. The
Affiliate has no authority (express or implied), to bind the
Company to any obligation. Each Affiliate shall establish his
or her own goals, hours, and methods of sale, so long as he
or she complies with the terms of the Affiliate Agreement,
these Policies, and applicable laws.

3.27. International Product Sales. 4Life has worked with
various government agencies to register 4Life products in
many countries around the world. In order to protect its
product registrations and abide by the import and product
registration laws of each country in which 4Life does
business, it is necessary that 4Life limit the international
distribution of its products. Therefore, if an Affiliate
wishes to sell 4Life products or sales aids in any country
where 4Life has obtained product registrations, the
products that may be sold, given, transferred, imported,
exported, or distributed must be limited to only those
products specifically registered in that country. The import
of any other product for resale from outside that country
is prohibited.

4Life can, at its sole discretion, allow any product that is not
actively registered in a specific country to be imported in that
country on a strictly not for resale basis. When imported, these
products may be purchased for an Affiliate’s personal use, but
the products must not be resold.

3.28.  Adherence to Laws and Ordinances. Many cities and
counties have laws regulating certain home-based
businesses. In most cases, these ordinances are not
applicable to Affiliates because of the nature of their
businesses. However, Affiliates must obey those laws that
do apply to them. If a city or county official tells an Affiliate
that an ordinance applies to him or her, the Affiliate shall be
polite and cooperative and immediately send a copy of the
ordinance to 4Life’s Compliance Department by mail or
email at compliance@4life.com. In many cases, there are
exceptions to the ordinance that apply to Affiliates.
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3.29. Compliance with Laws and Ethical Standards. Affiliates
shall comply with all federal, state, and local laws and
regulations in the conduct of their businesses. In connection
with the operation of an Affiliate’s business, the violation of
any law or any conduct that is unethical or, in 4Life’s sole
discretion, may tend to damage its reputation or goodwill,
shall be grounds for disciplinary action.

3.30.  One4life Business per Affiliate. An Affiliate may
operate or have an ownership interest, legal or equitable, as
a sole proprietorship, partner, member, shareholder,
trustee, or beneficiary, in only one 4Life business. No
individual may have, operate or receive compensation
from more than one 4Life business. Individuals of the same
Family Unit who are of legal contract age may each enter into
or have an interest in their own separate 4Life business, only
if each subsequent family position is placed frontline to the
first family member enrolled. A Family Unit is defined as
spouses, domestic partners, and dependent children living at
or doing business at the same address.

3.31.  Actions of Family Unit Members or Associated
Individuals. If any member of an Affiliate’s Family Unit engages
in any activity which, if performed by the Affiliate named
on the application, would violate any provision of the
Agreement, such activity will be deemed a violation by the
Affiliate and 4Life may take disciplinary action pursuant to
these Policies against the named Affiliate.

3.32. Re-packaging and Re-Labeling Prohibited. Affiliates
may not re-package, re-label, refill, or alter the labels on
any 4Life products, information, materials, or programs in
any way. 4Life products must be sold in their original
containers only. Such re-labeling or re-packaging would
likely violate federal and state laws, which could result in
severe criminal penalties. Affiliates should also be aware that
civil liability can arise when, as a consequence of the re-
packaging or re-labeling of products, the persons using the
products suffer any type of injury or their property is
damaged.

3.33. Roll-Up of Marketing Organization. Upon
Cancellation of an Affiliate, 4Life may, at its discretion,
move all individuals on the first Level of the canceling Affiliate
into the vacated position. The account of the terminated
Affiliate may be maintained in the original place until such a
time 4Life believes all legal risk is eliminated.

3.34. [Intentionally Omitted]

3.35. Separation of a 4Life Business. Affiliates sometimes
operate their 4Life businesses as husband-wife partnerships,
partnerships, corporations, limited liability companies, or
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trusts. At such time as a marriage ends in divorce, or a
corporation, partnership, limited liability company, or trust
(the latter four entities are collectively referred to in this
paragraph as “entities”) may dissolve, arrangements must be
made to assure that any separation or division of the business
is accomplished so as not to adversely affect the interests
and income of other businesses up or down the Line of
sponsorship. If the separating parties fail to provide for the
best interests of other Affiliates and the Company, 4Life
will involuntarily terminate the Affiliate Agreement and roll-
up their entire Marketing Organization pursuant to the “Roll-
Up of Marketing Organization” section of these Policies.
During the pendency of a divorce or entity dissolution,
the parties must adopt one of the following methods of
operation:

. One of the parties may, with written consent of the
other(s), operate the 4Life business pursuant to an assignment
in writing whereby the relinquishing spouse, shareholders,
partners, or trustees authorize 4Life to deal directly and solely
with the other spouse or non-relinquishing shareholder, partner,
or trustee; or

. The parties may continue to operate the 4Life business jointly,
whereupon all compensation paid by 4Life will be paid in the
joint names of the Affiliates or in the name of the entity to be
divided as the parties may independently agree between
themselves.

If the parties elect neither of the foregoing, 4Life will
continue to pay commissions to the same individual(s) to
whom commissions were paid prior to the filing of the
divorce or dissolution proceeding.

Under no circumstances will the Marketing Organization of
divorcing spouses or a dissolving business entity be divided.
Similarly, only upon 4Life approval will 4Life split commissions
and/or bonuses between divorcing spouses or members of
dissolving entities. 4Life will recognize only one Affiliate
Agreement. In the event that parties to a divorce or
dissolution proceeding are unable to resolve a dispute over
the disposition of commissions and ownership of the business
within six (6) months following the divorce filing or
institution of dissolution proceedings, the Affiliate
Agreement may be involuntarily canceled. If a former spouse
has completely relinquished all rights in his or her original
4Life business, he or she is thereafter free to enroll as an
Elite Customer under any Sponsor of their choice and need
not wait before reenrolling. If a former entity affiliate has
completely relinquished all rights in his or her original
4Llife business, he or she is thereafter free to enroll as an
Elite Customer under any Sponsor of their choice and need
not wait before reenrolling.
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In divorce and entity dissolution cases, the relinquishing
party(s) shall have no rights to any Affiliates or Elite
Customers in their former Marketing Organization. They must
develop the new business in the same manner as would
any other new Affiliate.

3.36.  Sponsoring. All Active Affiliates in good standing
have the right to sponsor and enroll others into 4Life. Each
prospective Elite Customer or Affiliate has the ultimate right
to choose his or her own Sponsor. If multiple Affiliates claim
to be the Sponsor of the same Affiliate or Elite Customer, the
Company shall regard the first enroliment received by the
Company as controlling.

3.37. Transfer Upon Death of an Affiliate. Upon the death of
an Affiliate, his or her business may be passed to his or
her heirs. Appropriate legal documentation must be
submitted to the Company to ensure the transfer is proper.
Accordingly, an Affiliate should consult an attorney to assist
him or her in the preparation of a will or other
testamentary instrument. Whenever a 4Life business is
transferred by a will or other testamentary process, the
executor of the estate must provide 4Life with letters
testamentary or other court-approved documents
establishing the executor’s authority, and written
instructions for the disposition of the business. Before the
beneficiary may acquire the right to collect all bonuses
and commissions of the deceased Affiliate’s Marketing
Organization and operate the business, the beneficiary must:

. Execute and submit an Affiliate Agreement and other
applicable enrollment forms and documents. All commission
payments will be issued to the individual or entity listed on
the Affiliate Agreement;

. Provide an original death certificate and a notarized copy of the
will or other instrument establishing the successor’s right to the
4Life business; and

. Comply with terms and provisions of the Agreement.

4Life reserves the right to determine the successor Affiliate’s
recognition rank.

3.38. Transfer Upon Incapacitation of an Affiliate. To
request a transfer of a 4Life business because of an Affiliate’s
incapacity, the trustee must provide the following to 4Life:
(1) a copy of the court order appointing the individual as
trustee for the incapacitated Affiliate’s business; (2)
written instructions from the trustee; and (3) a completed
Affiliate Agreement executed by the trustee. The trustee
must then:

. Operate the business in compliance with terms and provisions of the
Agreement; and
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. Meet all of the qualifications for the incapacitated Affiliate’s
status in order to be paid at that rank. If the trustee fails to
achieve the rank maintained by the Affiliate, the business will be
paid at the rank at which it actually qualifies during each bonus
period.

4Life reserves the right to determine the successor Affiliate’s
recognition rank.

4, Responsibilities of Affiliates

4.1 Understanding the 4Life Business Model. 4Life is a
direct selling company. 4Life products are sold by Affiliates
to Retail Customers in one-on-one, interpersonal
transactions which provide time for explanation and
guidance on 4Life products. The role of an Affiliate who
chooses to build a 4Life business is to sell 4Life products to
Retail Customers and enroll Elite Customers exclusively
using a direct-selling model of distribution.

4.2, Change of Address or Telephone. To ensure timely
delivery of products, support materials, and commissions, it
is critically important that 4Life’s records are current.
Affiliates planning to move should provide 4Life’s Corporate
Office with their new address and telephone number. To
guarantee proper delivery, two (2) weeks’ advance notice
must be provided to 4Life of all changes.

4.3. Continuing Development and Ongoing Training. Any
Affiliate who is the Sponsor or Enroller of another Affiliate
is encouraged to perform a bona fide supervisory function
to ensure that his or her Downline is properly operating his
or her 4Life business. Affiliates are encouraged to have
ongoing contact, communication and supervision of the
Affiliates in their Marketing Organization. Examples of
such contact and supervision may include, but are not
limited to: newsletters, written correspondence, personal
meetings, telephone contact, voice mail, email, and the
accompaniment of Downline Affiliates to 4Life meetings,
training sessions, and other functions. Upline Affiliates are
also encouraged to motivate and train new Affiliates in 4Life
product knowledge, effective sales techniques, the Life
Rewards Plan, and compliance with these Policies. When an
affiliate recognizes violations of his or her Downline, he or
she should submit a written report of the violation directly
to the company without hesitation.

4.4, Increased Training Responsibilities. As Affiliates
progress through the various levels of leadership, they
will become more experienced in sales techniques, product
knowledge, and understanding of 4Life products and Life
Rewards Plan. They may be called upon to share this
knowledge with lesser experienced Affiliates within their
Marketing Organization.
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4.5. Ongoing Sales Responsibilities. Regardless of their
level of achievement, Affiliates are encouraged to continue
to personally promote product sales through the generation
of new Retail Customers and Elite Customers and through
servicing their existing Retail Customers and Elite Customers.

4.6. Non-Disparagement. 4Life wants to provide its
Affiliates with superior products, a superior compensation
plan and service in the industry. Accordingly, 4Life values
constructive criticisms and comments from Affiliates. All
such comments should be submitted in writing to 4Life’s
Customer Service Department at
customerservice@4life.com. While 4Life welcomes
constructive input, negative comments and remarks made by
Affiliates about the Company, its products, or
compensation plan serve no purpose other than to sour
the enthusiasm of other Affiliates. For this reason, and to
set the proper example for their Downline organization,
Affiliates must not disparage, demean, or make negative
remarks about 4Life, other Affiliates, 4Life products, the Life
Rewards Plan, or 4Life directors, officers, or employees.

4.7. Providing Documentation to Applicants. Affiliates
should provide the most current version of these Policies
and the Life Rewards Plan to individuals whom they are
sponsoring to become Affiliates before the applicant signs
an Affiliate Agreement. Additional copies of these Policies
can be acquired from 4Life and at 4life.com.

4.8. Reporting Policy Violations. Affiliates observing a
violation of these Policies by another Affiliate should submit
a written report of the violation directly to the attention of
4Life’s Compliance Department by mail or email at
compliance@4life.com. Details of the incident such as
dates, number of occurrences, persons involved, and any
supporting documentation should be included in the report.

5. Sales Requirements

5.1. Product Sales. The Life Rewards Plan is based upon
the sale of 4Life products to Retail Customers and Elite
Customers. Affiliates must fulfill Life Point sales
requirements as outlined in the Life Rewards Plan (as well
as meet other responsibilities set forth in the Agreement) to
be eligible for bonuses, commissions, and advancement to
higher levels of achievement.

5.2. No Price or Territory Restrictions. With regard to
selling 4Life products, there are no exclusive territories granted
to anyone, and no franchise fees are required. In person-to-
person transactions and on their MyShop website, Affiliates
are not required to sell 4Life products at the Retail Price but
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may sell 4Life products at any price equal to or greater than HADX| e o AAO|EO|M Z2I0| = H =S THOf T
4L!fe s Wholesale Prlcle. However, Affllllates who VYISh to sell HO0|= 00| & AMO|E 0| XIF 5| X| & of
4Life products on their External Website are required to sell . I —— = o -
4Life products at the Retail Price (unless their External Website AT LHAZFA o 2 Hojsor ghL|Ch O2|2, o & FAOIE
links directly to the Affiliate’s own MyShop website), submitan | @& ™M E 3| AH(4lifekorea@4life.com)d| BFEA| K| Z 3| OF
executed External Website Sales Agreement to 4Life’s S0, £ 012 Htolof SHL|CH 3|2 Q& AALO|EO|AM 2 74
Compliance Department at compliance@4life.com, and receive = o - N
; " ’ oMo =02 AAME HZE D)7 X2 THOf et &= Q&L Lt
4life’s approval. Affiliates may not sell product packs g2l HE TEEME WIXE Bl £ S
comprised of more than one product on their External
Website.
To circumvent this Policy, an Affiliate is prohibited from O] MxHof Htstof 220! Aol & AO|E(0f: O|H| 0|, 2 M),
en'Ilstlng, assnstln.g., or knovymgly.allowmg a non-4Life Affiliate 23401 AT YAFO|E 91 XA RAFO|E(0f. OFOFE, 2E
third party to facilitate selling 4Life products on any External - _ e L _ im o
Website, internet auction website (such as eBay, Auction), S)0I M Z2to| = 2§ 0] Ot X| 3 Xt7h Z 20| Z X Z S
online store, e-commerce website or third-party sales forum HOiStE & X| @ E= DX o 2 585t A2 FAIE Lt
(such as Amazon, Coupang). Affiliates are encouraged to 3|20 A< Oro| &S £ K= THof 7t AT O, OH0| &9
facilitate their product sales through their MyShop website o — =
. : , : ! mhoj 74242 20| Lol 5 Y IHHO 2 AHE MY E LC).
and such sales will be automatically priced at 4Life’s Wholesale k= Fol =2l =l & 7k HE HEEHH
Price.
5.3. Sales Receipts. If an Affiliate sells any 4Life product 53. A0S, 3| 20| XpAlo| A1 EE= 92 AAO|E O A
from his or her inventory or on his or her External TOlO|Z R ES TN AL oS ATy 11740 A oy
Website, he or she should give the Retail Customer a copy ol T O A E'o - i
I = =3 iy kel I
of a 4Life retail sales receipt at the time of the sale and Ao 20HED B3 Ab=S M-S OF Sh T, 2~ OH £ O
explain the customer’s right to cancel the transaction as set | =30 7| E HHE F 2™ == A= DA HEE
forth on the sales receipt. Affiliates must maintain all retail MOs|of SHL|Ct 3| U ADfTHO| WSS ) WZH HES| oL
sales receipts for a period of two (2) years and furnish themto | . " " " "
(¢} S|AOA @S A2 0|2 K| &6l OfF BFL|Ct. 3| A0 A
4Life at the Company’s request. Records documenting the FH, SIAOI A 282 B2 OIS MEoHOF erLth 2l Ao A
Y oao o o
purchases of Affiliates’ customers who purchase directly from | 2 & 702t 2| d 0| O] 0§ 7|52 | ALOAf 22| e LTt
4Life will be maintained by 4Life.
6. Bonuses and Commissions 6. HlA ol 2ct
6.1. Bonus and Commission Qualification. An Affiliate 6.1. ElA QI £C X QA 3| HI{AQL 4CHS H|
mustc be active and in complifm.ce with the Agreemer\.t to 9|8l A kS Z=48|0f 81, S K| EE Z0|0f0f BHL|C}. At
qualify for bonuses and commissions. So long as an Affiliate SO AL B s A o alolC = oy
complies with the terms of the Agreement, 4Life shall pay A E Eote o, 2lAf= 20| Z 2|9 E S| Tret
commissions to such Affiliate in accordance with the Life YA =TS XSLICt
Rewards Plan.
6.2. Adjustment to Bonuses and Commissions for 6.2. HHEZOZ QI8 HI4A Ol HClo| XN 3|2 HZE ZhOjof
Return.ed’Products. Affiliates receive bonuses and . 2} 5 AQF ACHS HEAL|C} HZO0| HIZE|0f SHE20]
commissions based on the actual sales of products to Elite AISHEl HO ST Hah Tha gl A Ol ACHO| HEE LAl
Customers and Retail Customers. When a product is ddE g2 oS MBS0 H2E 242 2 20 2HE 2
returned to 4Life for a refund or is repurchased by the Ho| =20 MELO SHEAHLL &= 2| A7t X[ =8 OF St =
Company, the bonuses and commissions attributable to the Ak HIJA £ J|Ef 2H0|M M ELCHHE fEC R
returned or repurchased product(s) will be deducted in the o AL "
2 POl HIJA 20| i3l R £ 2/ 71 /LR | 7| 7R
month in which the refund is given or will be withheld EEFY R 2HS A0 SHI7t 7177k
A i e
from any bonus, commission, or other amount owed by the | =& Xl& Al X7t X|&E LT}
Company. Deductions will continue every bonus period
thereafter until the commission is recovered from the
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Affiliates who received bonuses and commissions on the
sales of the refunded goods.

6.3. Unclaimed Commissions and Credits. With regard to
unclaimed commissions and credits for terminated Affiliates,
the Company adheres to escheat laws of each state, which may
include a transaction fee in favor of 4Life.

7. Product Guarantees, Returns, and Inventory
Repurchase
7.1. Product Guarantee. 4Life offers a one hundred

percent (100%) fourteen (14)-day money back satisfaction
guarantee (less shipping charges) to all Retail Customers
and Elite Customers. If a Retail Customer purchased a
product from an Affiliate, the Retail Customer must return
the product to that Affiliate for a refund or replacement.
The Affiliate who received the product for a refund or
replacement must return the product directly to the Company.

7.2. Products Returned by Retail Customers. If a Retail
Customer returns a product to the Affiliate from whom it
was purchased, the Affiliate may return it to the Company
for a refund or replacement (the Affiliate returning the
product is responsible for all shipping charges).

7.3. Return of Inventory and Sales Aids by Affiliates. An
Affiliate may return products anytime. The contract for the
purchase of products can be withdrawn within three (3)
months from the purchase using a written or electronic
document. If an Affiliate return products, he or she receive
an amount deducting a certain amount of fees and
expenses on the condition that the product returned to the
company is reasonably judged and has not been damaged,
has not been opened, and has not been altered. Fees and
expenses are determined as follows: If the product is
returned within one month from the date of delivery, there
is no deductible. If the product is returned within 2 months
of more than 1 month, 5% of the product price will be
deducted. If the product is returned within 3 months of
more than 2 months, 7% of the product price will be
deducted. If the product is returned for more than 3
months, it cannot be returned. In order to deduct the
bonus related to product return accurately, he or she must
have a statement of receipt and receipt and submit it to
the company when requesting a return. All bonuses on
refunded products will be deducted from the Affiliate
himself or herself and the upline.

All returns must be submitted though the Company and
then proceed according to the instructions.
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7.4. Retail Customer Return Policy. If an Affiliate sell
products in retail, he or she must complete and sign two copies
of the Retail Receipt and Order Form, regardless of the
amount. Affiliates must provide a copy of the fully filled in
retail receipt to the retail customer and retain the original for
at least two years. Retail customers may withdraw their order
or purchase offer within fourteen (14) days of receipt of the
Retail Receipt, or within fourteen (14) days of delivery of the
Product if the product is received later than when the Retail
Receipt is received.

8. Dispute Resolution and Disciplinary Proceedings

8.1. Disciplinary Sanctions. Violation of the Agreement,
these Policies, or any illegal, fraudulent, deceptive, or
unethical business conduct by an Affiliate may result, at
4Life’s discretion, in one or more of the following
corrective measures:

. Issuance of a written warning or admonition.
. Requiring the Affiliate to take immediate corrective measures.

. Loss of privileges, included but not limited to loss of MyShop
website privileges.
. Loss of one or more bonuses and commissions.

. Withholding from an Affiliate all or part of the Affiliate’s bonuses
and commissions during the period that 4Life is investigating any
conduct allegedly violating the Agreement. If an Affiliate’s
business is canceled for disciplinary reasons, the Affiliate will not
be entitled to recover any commissions withheld during the
investigation period.

. Loss of recognition, including but not limited to, in 4Life Official
Materials and events, special awards and incentive trips.

. Suspension of the Affiliate’s Affiliate Agreement for one or more
bonus periods.

. Involuntary Cancellation of the offending Affiliate’s Affiliate
Agreement.

. Any other measure expressly allowed within any provision of
the Agreement or which 4Life deems practicable to implement
and appropriate to equitably resolve injuries caused partially or
exclusively by the Affiliate’s Policy violation or contractual
breach.

In situations deemed appropriate by 4Life, the Company
may institute legal proceedings for monetary and/or
equitable relief.

8.2. Grievances and Complaints. When an Affiliate has a
grievance or complaint with another Affiliate regarding any
practice or conduct in relationship to their respective 4Life
businesses, the complaining Affiliate should report the
situation in writing to 4Life’s Compliance Department by
mail or by email at compliance@4life.com.

7.4, 2 DA SIEHM KES A0Z HOjsts d2 U0
Amglol A0 E+E3 U FEM LA 2 EE WAGIO0| 7|5t
MAESHOF BHLICH 2| {2 &A™ 7| YE A0 =T AR S
200 DA HSStn O |22 XA 2 E o4 2| of
SHL|ICH ADf D2 A0 -T2 s HE2EH 14 &
O|LHOfl EE= A ST 2 Aot ELCHHES =4 &2
B2 NEO| A== S22H 14 & O|L{0f XpA o F=EO|L}
TOf B2 Halg 5= A&t
8. =W sld U A HXt
8.1. 7. 2o A U uE ut =2 0= 2 ALY, 7|C
= HE2 ™ ALY Aol Chsh A B2 CHE 2|
X E FE = A&t
o ZIEEANEQTEMES
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Z3totE| o]0 BotE|X| s O eh=0of st o4
o OiLt O| &2 El{A 7|7t S0t 3| & A %2l HX|
o IR AL K|
o DRoI A QEtEE AU EZO|HOE AN EE
Mo 2 Wl Hofiof Cisto] AP S ™Y s 2 S
B2 = AAL AENOo R O JtsSILHD 7HFShe XLt
A<k e = Lo A HetetA 78 7|EF BX]
MAESICHD TEHE| = 42, oAt 8 A E= SEoH XM E
ol HAE ASS M = AS L
8.2 1F Gl 20 H2}0|Z At 2SI CHE 3| | Q|
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8.3. Appeals of Sanctions. Following the issuance of a 8.3. M ZHojl CHt O|o] A|7|. M7t LT = (ZALZ Qs
sanct.|0|.1 (.other th.a_n a suspension pending ar? investigation), HMX|o| ASE X Qlstm) MIE 2e 3|22 0|0 [fsf 022
the disciplined Affiliate may appeal the sanction to the PN Aol o = Lo oo ol
o =_— —_

Company. The Affiliate’s appeal must be in writing and M2 == AE U 2l d2 Ao MM S2L27H 15 Y
received by 4Life’s Compliance Department within fifteen O|LHOfl 2| A0l Mo 2 O[2|E X 7|38 OF & L|C}. 15 Y O] LY Of|
(15) days from the date of 4Life’s sanction notice. If the S|ALO]| O|Q|7F M| X| YO 1 M= A= SN = L|C}
appeal is not received by 4Life within the fifteen (15) day ol o = o

. . . . - . SIS JAIO X7| A™O| AR LQUCID MZSH= 0|8 E
period, the sanction will be final. The Affiliate must submit | (Aol 271 280l ZX 9l 84 7S

=< P~ L S | S = = = > 4
all supporting documentation with his or her appeal M3l 2ote 2Met o 2E B4 MR E HMEdHoF
correspondence and specify in full detail the reasons why he | StL|C}, 3| 210| MA|0| X|XH 0| CHSH O| Q| E X 7|& AR 3| A=
or she believes the F:F)mpa'ny's ir?itial determination was AAZ HESID J|E MESI A2 nasto] 1 A
erroneous. If the Affiliate files a timely appeal of the sl Mo = = Hst 7ol L|C
2 [=
sanction, the Company will review and reconsider the glEoA MHoz S22 AYHLT
Cancellation, consider any other appropriate action and
notify the Affiliate in writing of its decision.
8.4. Dispute Resolution. The place of settlement, 8.4, EM s 3|21t 3| 7t LojLt= 7|EF Mol sl A,
arb.l'Fratlon or medla't'lon of'other disputes between the . I e RFO| KAL B|ANO| EA DHEH S AXIX|T
Affiliate and the Affiliate will be the seat of the court having ol
jurisdiction over the headquarters of the Company. AU
8.5. Governing Law, Jurisdiction, and Venue. The place 8.5 =M. 3|1} S|AF AFO| 0] LOjLt: B E EXo| XY
of mediation, arp!tratlon, or other settlement of any dispute ZXY Al J|EFSIZ KA SAIO| B DHE M ATIK| 7}
between the Affiliate and the Company will be the seat of 4ol
the court having jurisdiction over the Company's AU
headquarters.
9. Ordering 9. HEoFZ
9.1. Purchasing 4Life Products. Each Affiliate should 9.1. LZIO|Z M| E ROf. Z 3|/L JAN2EEH ZH HES
purc.hase his or her products directly from 4L|.ffe. If an SLOfsHOF SHL|C} CF2 3| SI0| Lt 7|Ef CHE RO M R ZS
Affiliate purchases products from another Affiliate or any S o Ao e Cpa L = mole
other source, the purchasing Affiliate may not receive the TOiSHs 89, S 00l o &St= 2ol = ZRIE
Life Points associated with that purchase. LM | X &L O,
9.2. General Order Policies. On orders with invalid or 9.2. TE MM Q@K UAHL E™=ol AX E= 7| E}
incorrect paymen.t.or other general issues, 4Life will attempt SH 7 Qs =20 Thal S| AFS S| 0| H S A|ZSHL| T}
to contact the Affiliate. If these attempts are unsuccessful 51010 7= « of Eof ofat N
after five (5) business days, the order will be cancelled. JE 7T s Y S AHO| EX| FoH NS FES
FagL o
9.3. Shipping Policy. 4Life will normally ship products 9.3, Hi& MM mZojo|ms QHIMoZ TR MaUZHE
W|th.|n one (1) busmgss d.ay from.the date gn which it WO J|Z= 1 Y O|LYO| HiE S A|ZFSHL|C} ZaH0| T 3|
receives an order. 4Life will expeditiously ship any part of an ol OE xDo| Mo AlLs| xct o
— = i =2 28 ol E

order currently in stock. XH—TI—7|' M Eu_ ‘I‘T'_‘—l I1|EE = Ol — EOH —d Ll El'.
9.4. Confirmation of Order. An Affiliate and/or recipient | 9.4, =2 &0l 3|Q0|L} H|E 22012 2243l HZE0| T2t
of an order must confirm that.the.prm.:luct rec-elved matches HE S5 220 AX|[SF=X| = AL 9= X| 8Hols| 0
the product listed on the shipping invoice and is free of s a o1 - o SO B sl x| ObD
damage. Failure to notify 4Life of any shipping discrepancy or YLICH S 2 30 L OILHOl R FLE XIS Z8tE SEOHA S
damage within thirty (30) days of shipment will cancel an 42,018 88 ool el AtetE Lt
Affiliate’s right to request a correction.
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9.5. Payment and Shipping Deposits. No monies should
be paid to or accepted by an Affiliate for a sale except at the
time of product delivery. Affiliates should not accept
monies to be held for deposit in anticipation of future
deliveries.

9.6. [Intentionally Omitted]

9.7. Restrictions on Third-Party Use of Credit Cards and
Checking Account Access. Affiliates shall not use unauthorized
credit cards to enroll Elite Customers or to make purchases
from the Company; likewise, Affiliates shall not permit other
Affiliates, Retail Customers, or Elite Customers to use their
credit cards or permit debits to their checking accounts to
enroll or to make purchases from the Company.

9.8. Sales Taxes. Affiliates learn and comply with relevant
laws and pay all taxes required by all laws and other orders
and regulations of the state and local governments, including
the fair collection and payment of VAT applied on the
purchase and sales of products are an independent
contractors who have agreed to take responsibility for.

10. Inactivity and Cancellation

10.1.  Effect of Cancellation and Termination. So long as an
Affiliate remains active and complies with the terms of the
Affiliate Agreement and these Policies, 4Life shall pay
commissions to such Affiliate in accordance with the Life
Rewards Plan.

An Affiliate’s bonuses and commissions constitute the
entire consideration for the Affiliate’s efforts in generating
product sales and all activities related to generating product
sales (including, but not limited to, building a Marketing
Organization). Following an Affiliate’s non-continuation of
his or her Affiliate Agreement, cancellation for inactivity, or
voluntary or involuntary cancellation (termination) of his or
her Affiliate Agreement (all of these methods are
collectively referred to as “Cancellation”), the former Affiliate
shall have no right, title, claim, or interest to the Downline
Marketing Organization which he or she operated, or any
commission or bonus from the product sales generated by
the Marketing Organization. Affiliates waive any and all
rights, including, but not limited to, property rights, in the
Marketing Organization which they may have had. Following
an Affiliate’s Cancellation of his or her Affiliate Agreement,
the former Affiliate shall not hold him or herself out as a
4Life Affiliate and shall not have the right to sell 4Life
products. An Affiliate whose Affiliate Agreement is cancelled
shall receive commissions and bonuses only for the last full
bonus period he or she worked and qualified prior to
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Cancellation (less any amounts withheld during an
investigation preceding an involuntary Cancellation).

10.2.  Cancellation Due to Inactivity. Affiliates who produce
less than the required Principal Volume (or “PV”) as outlined
in the Life Rewards Plan for any bonus period will not
receive a commission for the sales generated through their
Marketing Organization for that bonus period. An Affiliate
becomes “inactive” for six (6) calendar months if Diamond
Elite rank or below, or twelve (12) calendar months if
Presidential rank or above, or sixty (60) days if new Affiliate,
his or her Affiliate Agreement shall be canceled for inactivity
following the last day of the inactivity. Written confirmation
of the Cancellation will not be provided by 4Life.

10.3. Involuntary Cancellation (Termination). An Affiliate’s
violation of any of the terms of the Agreement, including any
amendments that may be made by 4Life in its sole discretion,
may result in disciplinary actions being taken against the
Affiliate at 4Life’s discretion. Such disciplinary actions may
include, but are not limited to, the involuntary Cancellation
of the offending Affiliate’s 4Life Agreement and business.
If the Affiliate’s 4Life Agreement and business is
cancelled, the Cancellation shall be effective on the date
on which written notice is mailed, faxed, or delivered to an
express courier, addressed to the Affiliate’s last known
address or that of his or her attorney, emailed to the
Affiliate’s email address on file with the Company, or when
the Affiliate receives actual notice of Cancellation,
whichever occurs first. 4Life reserves the right to withhold
and/or permanently retain funds and prevent any roll-up
depending on the individual circumstances surrounding each
case.

10.4.  Voluntary Cancellation. An Affiliate has a right to
cancel at any time for any reason. Cancellation must be
submitted in writing by mail, facsimile, or email to the
Company at its principal business address. The written notice
must include the Affiliate’s signature, printed name,
address, and 4Life Identification Number. If an Affiliate
wishes to re-enroll, such re-enrollment must be in accordance
with Section 3.12 of these Policies.
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GLOSSARY OF TERMS

Term

Definition

4Life

The term “4Life” as it is used throughout the Agreement means 4LIFE RESEARCH KOREA CO, LTD.
(also referred to as the “Company.”).

4Life Identification Number (or 4Life
ID #)

A unique number given to 4Life Preferred Customers and Affiliates used by the Company to identify
them.

4Life Income Disclosure Statement

4Life’s income disclosure statement that is updated annually, located at 4life.com under “Resources.”

Active Affiliate

An Affiliate who makes a product or marketing material purchase from 4Life.

Affiliate

Independent contractor, who is not the purchaser of a franchise or a business opportunity. The
Agreement between 4Life and its Affiliates does not create an employer/employee relationship,
agency, partnership, or joint venture between the Company and the Affiliate. An Affiliate shall not be
treated as an employee for his or her services or for federal or state tax purposes. All Affiliates are
responsible for paying local, state, and federal taxes due from all compensation earned as an Affiliate
of the Company. The Affiliate has no authority (express or implied), to bind the Company to any
obligation. Each Affiliate shall establish his or her own goals, hours and methods of sale, so long as he
or she complies with the terms of the Affiliate Agreement, these Policies, and applicable laws.

Affiliate Agreement

The Affiliate Application and Agreement.

Agreement

The contract between the Company and each Affiliate, which includes the Affiliate Application and
Agreement, the 4Life Policies and Procedures, and the Life Rewards Plan, all in their current form and
as amended by 4Life in its sole discretion. These documents are collectively referred to as the
“Agreement.”

Associated Individual

Any member of an Affiliate’s Family Unit, and/or a corporation, partnership, limited liability
company, trust, or other entity associated in any way with an Affiliate.

Business Entity

A corporation, partnership, limited liability company, or trust that is enrolled as an Affiliate.

Business Entity Information Form

The form used to transfer an Affiliate Account from an individual to a Business Entity. This form is
located in 4Life’s back office under “Business Resources.”

Cancellation An Affiliate’s non-continuation of his or her Affiliate Agreement for one of the following reasons: (1)
cancellation for inactivity; (2) voluntary cancellation; or (3) involuntary cancellation (termination).
Company The term “Company” as it is used throughout the Agreement means 4LIFE RESEARCH KOREA CO,

LTD. (also referred to as “4Life”).

Compliance Department

The department within 4Life that oversees compliance with these Policies. The email address for the
Compliance Department is compliance@4life.com.

Corporate Office

4Life’s corporate office located at4 2tO| = 2| M X| A 2|0f T4 MEA| SOt S L Z 76
S 02

X|O|EtR| 14 & 4 2}O| = 2| MX| ZE|OF M EFFE: 02)6022-4200 A H T : 02)552-0828.

Cross-Group Sponsoring

The enrollment—direct, indirect, or otherwise—of an individual or entity that already has a current
Preferred Customer enrollment or Affiliate Agreement on file with 4Life, or who has had such an
agreement within the preceding six (6) calendar months (if Diamond rank or below), or twelve (12)
calendar months (if Presidential Diamond rank or above).

Customer Service Department

The department within 4Life that assists Preferred Customers and Affiliates with all of their 4Life
purchases and business needs. The Customer Service Department can be reached by telephone at
888-454-3374, by facsimile at (800) 851-7662, or by email at customerservice@4life.com.
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Downline

The Preferred Customers and Affiliates in a particular Affiliate’s Marketing Organization.

Downline Activity Report

A report with information generated by 4Life that provide critical data relating to the management of
a Affiliate’s 4Life business, the identities of Affiliates, product sales information and enrollment
activity of each Affiliate’s Marketing Organization. Downline Activity Reports include the data
contained in an Affiliate’s MyShop account. The information is confidential and constitutes
proprietary business trade secret information belonging to 4Life.

Enroller

An Affiliate who personally recruits another Affiliate and places the new Affiliate in his or her
Downline. The Enroller of a new Affiliate may also be the new Affiliate’s Sponsor.

Enroller and Sponsor Transfer Form
(Within First 10 Days of Enroliment)

The form that is to be used within the first ten (10) days when an Affiliate enrolls and learns he or she
is enrolled under the incorrect Enroller and/or Sponsor. This form is located in 4Life’s back office
under “Business Resources.”

Entity Documents

The certificate of incorporation, articles of organization, partnership agreement, operating
agreement, trust documents, or other related documents of a Business Entity.

External Website

An Affiliate’s own personal website, or other web presence that is used for an Affiliate’s 4Life
business, but which is not hosted on 4Life’s servers and has no official affiliation with 4Life. In
addition to traditional websites, a blog or website developed on a blogging platform, that promotes
4Life products and/or the 4Life opportunity is considered an External Website.

External Website Sales Agreement

The form used for Affiliates to request 4Life’s permission to own an External Website. This form is
located in 4Life’s back office under “Business Resources.”

Family Unit

Spouses, domestic partners, and dependent children living at or doing business at the same address.

Level

The layers of Downline Preferred Customers and Affiliates in a particular Affiliate’s Marketing
Organization. This term refers to the relationship of a Preferred Customer or Affiliate relative to a
particular upline Affiliate, determined by the number of Affiliates between them who are related by
sponsorship. For example, if A sponsors B, who sponsors C, who sponsors D, who sponsors E, then E
ison A’s fourth Level.

Life Points

Every commissionable 4Life product is assigned a point value. Affiliate commissions are based on the
total point value of products sold by each Affiliate and his or her Marketing Organization. Sales aids
have no Life Point value.

Life Points Center

A location managed by an Affiliate authorized by 4Life to sell 4Life products to Affiliates, Retail
Customers, and Preferred Customers.

Life Rewards Plan

4Life’s compensation plan for Affiliates.

Line

A part of an Affiliate’s Downline that starts with someone sponsored by that Affiliate and continues
below that sponsorship.

Marketing Organization

Preferred Customers and Affiliates enrolled below a particular Affiliate.

MyShop

The complimentary MyShop account offered by 4Life. A Preferred Customer or Affiliate must login to
4Life’s back office. Initially, the Preferred Customer’s or Affiliate’s default URL will be
“www.4life.com/<Affiliate’s 4Life ID #>.” Upon approval from 4Life’s Compliance Department, an
Affiliate may change this default; however, the approval is subject to the terms of paragraph 3.2 of
these Policies.

Official 4Life Materials

Literature, audio or video recordings, and other materials developed, printed, published and/or
distributed by 4Life to Affiliates.

Policies

These Policies and Procedures.
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Preferred Customer

A Preferred Customer has enrolled with 4Life as a Preferred Customer, has a Sponsor and Enroller,
receives a 4Life Identification Number, and receives the benefit of purchasing 4Life products at a 25%
discount from the Retail Price, amongst other benefits.

Principal Volume (also known as
lvaII)

Principal Volume is the total Life Points (LP) of an Affiliate for product purchases that: (a) the Affiliate
purchases to consume or sell for a retail profit; and (b) the Affiliate’s customers purchase on the
Affiliate’s MyShop or directly on the Affiliate’s account.

Product Price List

4Life Product Price List for Affiliates, Preferred Customers, and Retail Customers who purchase
directly from 4Life (as published and modified from time to time). Located at 4life.com and in printed
form.

Resalable

With regard to 4Life products and sales aids, a product is Resalable if each of the following six
elements are satisfied : (1) the product is unopened and unused; (2) the product packaging and
labeling have not been altered or damaged; (3) the product bears a current label; (4) the product has
not exceeded its expiration date; (5) the product has not been discontinued; and (6) the product is
returned to 4Life within one (1) year from the date of purchase.

Retail Customer

A Retail Customer purchases products from 4Life or Affiliates at the Retail Price. A Retail Customer
does not have a Sponsor or Enroller and does not have a 4Life Identification Number.

Retail Price

The recommended retail price designated in the 4Life Product Price List (as published and modified
from time to time).

Return Authorization Number

All products returned to 4Life must have this number, which can be obtained by calling the Customer
Service Department. This number must be written on each carton returned.

Sale, Transfer or Assignment of 4Life
Business Form

The form used to transfer a Affiliate Account from one individual to another individual (or from one
entity to another entity). This form is located in 4Life’s back office under “Business Resources.”

Social Media

Any type of online media that invites, expedites, or permits conversation, comment, rating, and/or
user generated content, as opposed to traditional media, which delivers content but does not allow
readers/viewers/listeners to participate in the creation or development of content, to rate,
comment, or respond to content. Examples of Social Media include, but are not limited to, blogs,
Facebook, Instagram, Twitter, LinkedIn, Pinterest, and YouTube.

Sponsor

The Affiliate who is another Affiliate’s direct upline. The Sponsor of a new Affiliate may also be the
new Affiliate’s Enroller.

Sponsor Transfer Request Form

The form used when an Affiliate wishes to change Sponsors (which is rarely approved). Affiliates must
contact the Customer Service Department to obtain a copy of this form.

Wholesale Price

The amount charged for 4Life products for Affiliates and Preferred Customers who purchase directly
from the Company as designated in the 4Life Product Price List (as published and modified from time
to time). The Wholesale Price is a 25% discount from the Retail Price.
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